Our business is helping to
make companies, brands,
nations, people and
opportunities more
valuable in national and
emerging markets.
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“The success of your brand and its
products rests within the emerging
markets. Those markets include faith,
popular culture, and people of color.”

-rodney sampson
futurist

Eddie Long



The Intellect Group is a full service emerging markets consulting and
communications company headquartered in Atlanta, GA. It was
founded in 2001 by Rodney Sampson and provides a complete array of
strategic consulting and marketing services targeted for ethnic and
emerging markets, most particularly to the faith based, African
American, Latino, and Hip-Hop (Popular Culture) markets.

Focused on its ability to delivery superior, intellectual and creative
results, The Intellect Group has developed a special niche in the
industry as a leader in faith based marketing, growing to a team of over
30 marketing professionals and consultants with nationwide
representation.

This essentially means that we are able to bring a wider variety of ideas to
the table.



WHAT WE DO

Since The Intellect Group was founded, we have worked with over 100 clients in
virtually every industry and capability area.

Our business is helping to make companies, brands,
and opportunities more valuable in emerging
markets.

We work with top management to beat their competitors and generate
substantial, lasting financial impact.

We look at an organization as an integrated, cohesive whole. The Intellect
Group helps companies find where to make their money, make more of it faster,
and sustain its growth. We help make the big decisions: on strategy,
marketing, advertising, partnerships, and technology.

Where appropriate, we work with clients to make it happen — which may mean
fundamentally changing the organization.

Our work is most successful when we work closely with clients who are
dissatisfied with the status quo.

“The Intellect Group delivers results, not theory.”

- Paul Lauer, Marketing Producer
The Passion of The Christ



What we do....

Advertising

Our advertising division is what is commonly called a full-service
agency. What we're really trying to say is that we can do it all for you.
No need for a media buying service with us. No outside research
company necessary. Creative, production, etc. it's all here. We take
great pride in being able to say, “We can do that.”

Our services include:

. Media Negotiating, Planning & Placement

. Database Procurement

. Relationship & Database Marketing

. Event Planning, Promotion, Management & Marketing
. Sponsorship Management & Activation

. Competitive Analysis

. Media Research

. Post-Buy Analysis
Marketing

Marketing without a strategic plan is a lot like building a

house without a blueprint. In the end, no one® happy with the results. It
is at times like this that experience counts...it counts in knowing "what
to do" and, equally important, "what not to do".

That® why The Intellect Group begins with a look at the whole picture.
Who are your best customers? What is the best way to reach them?
We can help answer these and all of your questions so the process
can be simplified and understood by all involved. Defining and
prioritizing objectives, tactical considerations, the media selection and
management process, knowing what to expect from a test, and so
much more combine to give your program the blueprint it needs to
succeed.




What we do....

ACTIVATION & NEGOTIATING

Sponsorship Management & Activation

For companies looking to leverage sponsorships, there is no shortage
of opportunities. Music, sports, summits, conferences, community
events, social causes and the arts--all provide opportunities to raise
awareness, capture market share and make a brand stand for an
exciting experience or a great feeling, not just a product.

The Intellect Group creates, manages and activates these events for
our clients. We also position our client’s strategic dollars in the premier
events, festivals, conferences and summits specific to the emerging
market you are targeting.

These events and major properties are perfect, non-traditional
opportunities for our clients to connect with the decision makers and
constituents of emerging and new markets.

Media Negotiating, Planning & Placement

Media is at our roots and is the lifeblood of what we do. As with all our
solutions, your media plan is customized to meet your needs and
designed to help you achieve the maximum return on your investment.

The Intellect Group can help you determine the best way to sell your
product or service and show you how to integrate the most appropriate
media effectively into your overall marketing plan.

Our dedicated media planners and buyers have developed the kind of
high level relationships with all major media outlets, in the emerging
markets that let The Intellect Group achieve an edge for its clients.



What we do....

CONSULTING SERVICES

Market Opportunity Identification

The Intellect Group works with clients to crystallize the markets in
which they should compete and helps establish a clear picture of
customer, competitive, and channel dynamics within this space. We
use rigorous analysis to identify the most profitable customer segments
and growth opportunities.

We determine if the emerging markets will be receptive to your
company, its services, and new targeted products. This is
accomplished with focus and research groups, relational contact and
guestioning, and media based research strategies.

Virtual CDO ™ (Chief Diversity Officer) / Marketplace Compliance

Diversity has become a strategic business imperative. It is not just a
race and gender initiative anymore. We ensure that our client partners
are marketplace compliant from the perspective of (a) partnering with
leaders and brands in emerging markets, (b) generating new dollars in
those markets and (c) controlling niche markets that their competitors
don’t have the insight or guts to consider.

Idea Generation

Welcome to our Think Tank ™. Our one to two day Think Tank ™
sessions are refreshing to any major project and management team.
We don't just help you create outside the box, we help you to create a
new box. We deliver intellectual information, relationships, and
resources that assist you in accomplishing your organization’s primary
goals and addressing the immediate needs of a specific project or
agenda.



CASE STUDIES #1.:

THE PASSION OF THE CHRIST

Objective: Develop a fully integrated promotion for Mel Gibson’s The
Passion of The Christ to the African American & Latino markets
throughout the United States and in select countries around the world.

Challenge: The African American and Latino marketplace leaders
were seriously concerned about the motives and reasons of a
Hollywood superstar’s desire to produce a film about Jesus Christ.
Additional concerns centered around the cultural and ethnical issues
surrounding Jesus Christ and the primary characters in the film.

Strategy: Hosted numerous private screenings with Mel Gibson
around the country; negotiated numerous endorsement contracts from
prominent leaders of faith; facilitated marketing campaign utilizing
market specific print, TV, radio, and Internet. Activated grassroots
opportunities at major conferences and festivals.

Results: Greatly impacted the $10M in advance ticket sales and a
sustained and repeat theatrical attendance from communities of color.

Newmarket Films president Bob Berney said
the movie has continued to perform well
because of "incredible word-of-mouth"
promotion among all demographics including

"very, very strong African-American" support.

"I think this is an event or phenomenon, and
people are checking it out across the board,"
Berney commented.




CASE STUDY #2

LIVING LEADERSHIP

Objective: Increase Living Leadership’s brand and opportunities in the
African American professional and business sector.

Challenge: Although Dr. John Maxwell is known around the world as the
authority on leadership, the movers and shakers in the emerging markets
did not know about his companies, events, and opportunities.

Strategy: Recruited Russell Simmons to speak as a plenary. Positioned
the involvement of Mr. Simmons and other international leaders such as
Ambassador Andrew Young as endorsers of the experience in a
marketing campaign targeted directly at the African American markets of
cultural influence — business, faith, politics, education, entertainment,
media and education.

Results: Merged markets. Increased attendance and revenue at local
venue and satellite locations by 20%.
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CASE STUDY #3

MEGA FEST 2004

Objective: Create an activation tool for Mega Fest 2004 corporate
sponsors and advertisers.

Challenge: Outside of signage, stage mentions, and other “non-
touchable” activation opportunities for major event sponsors, there
were no other relevant activation points.

Strategy: Developed strategic partnership with national monthly
newspaper, The World Christian Times, to provide direct activation
points for corporate sponsors and event advertisers; created a info-
based “touch and feel” activation tool for conference and festival
attendees.

Results: Eradicated the homogenized potential of a large event and
connected sponsors directly with the people. Directed major response
to sponsor initiatives and campaigns. Increased sponsorship
commitments to Mega Fest 2005 and other major faith based events.



PARTIAL CLIENT PARTNER LISTING

Fortune 500 Hundred Corporations

Bank of America

Home Depot

Ford Motor Company

St. Joseph — The makers of Aspirin
Thomas Nelson Publishers

Toys R Us

Privately Held Corporations

Archie Mae

Gospel Music Channel
Icon Productions

Living Leadership
Maximum Impact
Micahtek

Radio One

RUSH Communications
The Injoy Group

Trans National Marketing
Transit Television Network
Sharing Way

Russell Simmons

Faith Based & Non-Profit Organizations

EQUIP Dr. John Maxwell

Full Gospel Baptist Church Fellowship Bishop Paul S. Morton
New Birth Cathedral Bishop Eddie L. Long
The Potter's House of Dallas / Mega Fest Bishop T.D. Jakes
World Changers Church International Dr. Creflo Dollar

Prophetic Relevance Dr. Brian Mosley



OUR LEADERS

Our people and our culture are our greatest assets. We select people with
intelligence, integrity, passion and the ambition to make a mark.

Most of our consultants have advanced degrees from top
business schools and have high level experience in all of the major cultural
influencers — including business, entertainment, media, technology, faith,

education, and politics.

meet some of our thought leaders

rodney s. sampson, mba
chairman & ceo

the intellectual currency exchange companies

gloriajohnson goins, j.d.

chief diversity officer

vice president — diversity & inclusion
home depot

robert jennings, ph.d

chief operating officer

Babcock School of Management
Wake Forest University

garrett mullins
executive vice president
ibm

greg dowell
executive vice president
the intellect group

forrest branch
executive vice president
the intellect group

keith adams
executive vice president, general counsel
the intellect group

Atlanta businessman and thought leader
Rodney Sampson is a intellectual dynamo.
A man young in age, yet mature in
business, thought, execution & philosophy.
He is empowered to change lives by serving
as a global conduit for knowledge,
information, relationships and wealth.
Sampson’s business & spiritual focus
includes execution of principles and
opportunities related to the creation of a
living legacy through information, economics
and leadership. Sampson challenges the
leadership of corporations, faith based
organizations, governments and the
decision makers in popular culture/hip-hop
to eradicate every negative and mundane
attitude in their minds in order to effectively
create and birth ideas, visions & goals that
ultimately create wealth and new markets —
hence the principal, “a mind without barriers
creates ideas without limitations”.




CONNECTING AND ACTIVATING

North American Offices

Atlanta, GA

Midtown Heights

1350 Spring Street

Suite 725

Atlanta, GA 30309 USA
+1.404.724.0003 Tel
+1.404.724.0771 Fax
www.intellectualcurrency.com
info@intellectualcurrency.com




